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Agenda

▌ Facts – Technique – Structure – Content –

Statistic – Experiences
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Facts about Mediencommunity

▌ Four partners

▌ More than 2.700 registered users
▌ Since the roll out of the community platform in Nov. 2009 

on average over 700 visits per day with over 8.000 pages
▌ Peaks in exam preparation times much more (up to 

40.000 sides per day and 2.500 visits)
▌ Social structure of registered users:

– 68% apprentices, 10% teachers/trainers, 7% in 
professions

– 36% media designers digital and print, 7% printers incl. 
screen printers
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Social software applications

▌ Online learner group concepts for different 
scenarios and targets

▌ Exam preparation is main issue in VAT
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1. Contents of 
normal wiki 

fitting to exam

2. Exam 
preparation wiki

3. Learner 
group working 

on relevant 
exercises

4. Solutions will 
be discussed 
and proofed

5. New wiki 
content  will be 
generated of   

solutions

Exam preparation wiki und learner group
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Starting point: The MedienWiki
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Self organised learner group
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Learner group - From an exercise to 
wiki content
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Learner activities

▌ Learner activities in exam preparation 
(1.01.2010 - 5.05.2010)
– Number of user comments: 421 of 124 different 

users (without moderators)
– Number of new wiki pages in total (Team, 

moderators and users): 147
– Number of new wiki pages by users: 28 of 17 

different users
– Number of revisions of wiki pages by users: 285 

of 46 different users



10/15

Development of registered users
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Changes of access depending on exams 

Number of visits
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Our experiences of three years web 2.0

▌ Community development needs a basis of 
contents or learning tasks (Impulses by existing 
content or exercises)

▌ Condition for the development of user or learner 
generated content is the achievement of a 
critical mass of participants

▌ The German term “Leidensdruck” (strain) e.g.  
before exams is a very well stimulation for an 
active participation in learning communities

▌ Quality assurance by experts is very important 
especially in VAT
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▌ 5. Ansprechpartner, Kontakt, Homepage

The whole team
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Thank you for your attention!
This project ends in September 2011 –
but this will not be the end of this story!
Questions and cooperation welcome!

www.mediencommunity.de
info@mediencommunity.de

http://www.slideshare.net/mediencommunity�
http://www.slideshare.net/mediencommunity�
http://www.mediencommunity.de/�
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